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Case Study Overview

6-Month Inactive Account & Appointment Optimization Review

Objective

Improve inactive account reactivation, appointment setting efficiency,
and lead quality through structured AI-driven account prioritization.
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i Gt 6-month deployment across defined test cohort.

Evaluation Includes

« Competitive data comparison (Citytwig vs ZoomInfo vs Data Axle)
« Appointment set ratio

« Lead quality indicators

« Conversion performance




Baseline & Competitive Test Design

Evaluation period: 6 months




MassMutual Competitive Landscape, AI Models (Carrier tests)

Catego Cc ig Results | Zoominfo Count
Trial Sample Size 155 155 - 155
Appointment Set 15 10% 2 1.3% 1 0.6%
Bad Lead 0 0% 12 81 92%
Called No Contact 10 0.06% 47 90 58%
Duplicate 0 0% 17 25 16%
Has Carrier 2 1.3% 27 27 17%
Left Message 10 6.5% 30 19% 10 6.5%
No Decision Making 1 0.06% 56 23% 90 98%
No Employees 1 0.6% 33 21% 49 31%
No Interest | 20 12.9% | 57 36.7% 62 | 40% |

Initial Highlights




Performance




Financial Impact Modeling
(6-Month Results)

Modeled Revenue Impact Scaled to 10,000 Inactive Accounts




Strategic Findings (6-Month Evaluation)

Operational Impact

Bad lead rate Better Appointment Set Ratio Appointment conversions Increase in inactive
account conversions




Thank you.
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